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Argument for Change… 

• Budget Climate:  Economic times demand a 
strong case for the value of NIH research 

 
• Communications Climate:  Fragmented media 

world requires a cohesive NIH identity 
 
• Community Climate:  Diverse stakeholders with 

competing interests, but common goals 
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Quotes from Members 

The NIH is “one of the 
best-kept secrets in 
Washington.”  

— Rep. Mike Simpson  
(R-ID) 

 
 
 
 
 
 

 



NIH’s Fragmented Approach to 
Public Communication 

http://www.nichd.nih.gov/health/
http://www.nimh.nih.gov/health/index.shtml
http://www.nlm.nih.gov/portals/public.html
http://cit.nih.gov/ProductsAndServices/ServiceCatalog/
http://www.nhlbi.nih.gov/health/public/heart/index.htm
http://www.cancer.gov/cancertopics
http://www.ninds.nih.gov/disorders/disorder_index.htm
http://www.nigms.nih.gov/Publications/


A Subset from One Institute 

And Many More! 

http://insider.nhlbi.nih.gov/computer/logo_download/index.html
http://www.nhlbi-proteomics.org/
http://www.nhlbi.nih.gov/health/public/lung/copd/
http://www.nhlbi.nih.gov/educational/hearttruth/index.htm
http://www.nhlbi.nih.gov/health/public/heart/obesity/wecan/
http://www.nhlbi.nih.gov/health/public/heart/obesity/lose_wt/index.htm
http://www.nhlbi.nih.gov/about/globalhealth/
http://www.nhlbi.nih.gov/resources/pga/index.htm
http://rsng.nhlbi.nih.gov/
http://www.cscc.unc.edu/hchs/


The Challenge 

Communicate the value of NIH research 
with maximum impact. 



The Action 

Put NIH front and center when communicating to 
the public  
 

Maintain IC connections to their communities  
– not to exclusion of NIH 

–  not to exclusion of ICs 



Key Strategies 

• Fortify NIH identity 

• Mobilize NIH stakeholders (grantees, 
professional and voluntary organizations) 

• Leverage traditional and social media 

 

 



 
Clear Connection to NIH  

 





NIH IC Logos: 
Some Examples 

National Center 
for Advancing 
Translational Sciences 

National Heart, Lung, 
and Blood Institute 

National  Institute of 
Neurological  Disorders  

and Stroke 

National  Heart ,  Lung, 
and  Blood  Institute 

National  Center 
for  Advancing 

Translational  Sciences 



NIH Identity when Combined  
with Other Logos 

Inter-/Intra-Agency Agreement 

Multicenter Studies 

Consumer Education Campaigns 



NIH Communications Toolkit 

• Core Messages/Talking Points 
• “Elevator Speech” 
• NIH Fact Sheet/ppt slides 
• Visual Identity Guidelines 
• Standard Operating Procedures for Media Activities 
• Best Practices:  Working with Grantee Institutions 

− Planning Ahead 
− Funding  Acknowledgment 

• Best Practices:  Working with Stakeholder Organizations 
− Information-Sharing 
− NIH-hosted meetings 
− Collaborating on Local and National Events 
− Coordinated Announcements with Multiple Institutions 

 
 
 

 
 
 



 
Celebration of Science—NIH Day 
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