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Argument for Change...

e Budget Climate: Economic times demand a
strong case for the value of NIH research

« Communications Climate: Fragmented media
world requires a cohesive NIH identity

« Community Climate: Diverse stakeholders with
competing interests, but common goals



Public Recognition
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Quotes from Members

The NIH Is “one of the -

best-kept secrets In g

Washington.”
— Rep. Mike Simpson
(z81)




NIH's Fragmented Approach to

Public Communication
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http://www.nichd.nih.gov/health/
http://www.nimh.nih.gov/health/index.shtml
http://www.nlm.nih.gov/portals/public.html
http://cit.nih.gov/ProductsAndServices/ServiceCatalog/
http://www.nhlbi.nih.gov/health/public/heart/index.htm
http://www.cancer.gov/cancertopics
http://www.ninds.nih.gov/disorders/disorder_index.htm
http://www.nigms.nih.gov/Publications/

A Subset from One Institute
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http://insider.nhlbi.nih.gov/computer/logo_download/index.html
http://www.nhlbi-proteomics.org/
http://www.nhlbi.nih.gov/health/public/lung/copd/
http://www.nhlbi.nih.gov/educational/hearttruth/index.htm
http://www.nhlbi.nih.gov/health/public/heart/obesity/wecan/
http://www.nhlbi.nih.gov/health/public/heart/obesity/lose_wt/index.htm
http://www.nhlbi.nih.gov/about/globalhealth/
http://www.nhlbi.nih.gov/resources/pga/index.htm
http://rsng.nhlbi.nih.gov/
http://www.cscc.unc.edu/hchs/

The Challenge

Communicate the value of NIH research
with maximum impact.



The Action

Put NIH front and center when communicating to
the public
— not to exclusion of ICs

Maintain IC connections to their communities
— not to exclusion of NIH



Key Strategies

 Fortify NIH identity

* Mobilize NIH stakeholders (grantees,
professional and voluntary organizations)

 Leverage traditional and social media



Clear Connection to NIH
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H\f: U.5. Department of Health & Human Services

National Institutes of Health

Turning Discovery Into Health For Employees | Staff Directory | En Espariol

Health Information Grants & Funding News & Events Research & Training Institutes at NIH About NIH

IN THE NEWS
Know Your

FAMILY HEALTH
HISTORY

Celebration of Science
Video highlights of NIH
leadership, scientists,

patients and caregivers.
Posted on Oct 16, 2012

Thanksgiving is National Family History
Day. When you gather, discuss your
family’s health history and use My Family
Health Portrait to write it down.

Genetic Variation

Providing deeper insights into
the genomic basis of human
disease.

i Posted on Nov 29, 2012

Food Safety
Protecting families from

foodborne illness.
Posted on Nov 21, 2012

{4 For the Press || Newsletters &
Feeds

NEEYEYPOIZ  Funding for Research | LabsatNIH | THE NIH DIRECTOR

: LT ; y MIH Director's Blog
NIH is the nation’s medical research agency—supporting

scientific studies that turn discovery into health. E’:{ﬁﬁphmm
Mission Impact Organization Jobs at NIH Visitor Information Photo Gallery
FAQ

Video & Sound

Gallery

Budget

Dr. Francis 5. Collins, Statements
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NIH IC Logos:

Some Examples

Nati | Institute of
)Nz.::::'.zg;:.'si:o;ers N'H

and Stroke National Institute of
Neurological Disorders

and Stroke

National Heart, Lung,
NIH ) S NIH),

National Heart, Lung,
and Blood Institute

o o NIH
N I ) fo?,IA\Odnvaanciennger -

Translational Sciences National Center
for Advancing

Translational Sciences



NIH Identity when Combined

with Other Logos

Inter-/Intra-Agency Agreement Counter |countermeasures

ACT Against Chemical
Threats

A collaboration of the HHS and
National Institutes of Health®

: : The COPD Clinical Research Network
M u Itlcenter StUd IES Funded at the Mayo Clinic by the

National Institutes of Health

Grandfathered Option:

COPD CRN

COPD Clinical Research Network

Funded at the University of lowa by the
National Institutes of Health

Consumer Education Campaigns THE

eqrt

TRUTH®

KNOW THE SIGNS. ACT INTIME. ‘
A program of the National A program of the National

Institutes of Health Institutes of Health




NIH Communications Toolkit

» Core Messages/Talking Points

» “Elevator Speech”

* NIH Fact Sheet/ppt slides

 Visual Identity Guidelines

e Standard Operating Procedures for Media Activities

» Best Practices: Working with Grantee Institutions
— Planning Ahead
— Funding Acknowledgment

» Best Practices: Working with Stakeholder Organizations
— Information-Sharing
— NIH-hosted meetings
— Collaborating on Local and National Events
— Coordinated Announcements with Multiple Institutions



Celebration of Science—NIH Day
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